
HERE ARE THE WAYS PARTICIPATION IN  
CONGRESS CONNECT PRESENTS YOUR BRAND  

TO CANADA’S V IBRANT LANDSCAPE PROFESSION

C O N G R E S S  C O N N E C T ’ S  R E A C H

S H O W C A S E  Y O U R  B R A N D  A T 

C O N G R E S S  C O N N E C T !

PROMOTION VIA DIGITAL RE-TARGETING 
TO LANDSCAPE ONTARIO WEBSITE VISITORS
A N N U A L  N U M B E R S  F O R  E A C H  S I T E :

LANDSCAPEONTARIO.COM - 3 9 1 , 5 7 6
H O R T R A D E S . C O M - 1 9 4 , 8 4 1
L O C O N G R E S S . C O M  -    3 2 , 9 6 5
LANDSCAPETRADES.COM -   2 0 , 7 8 3

E M A I L  M A R K E T I N G  T O  N E A R LY  

2 0 , 0 0 0  
M E M B E R S  O F  T H E  
LANDSCAPE INDUSTRY

PAID AND ORGANIC SOCIAL MEDIA  
ADVERTISING ACROSS LANDSCAPE ONTARIO'S 
S O C I A L  C H A N N E L S ,  W I T H  O V E R
2 0 , 0 0 0  F O L LO W E R S  
A N D  T O TA L  R E A C H  O V E R

2 5 0 , 0 0 0  
I N  2 0 2 0

P R O M O T I O N  T O

1 2 , 6 0 0  
L ANDSC APE TR ADES SUBSCRIBERS
ALL VERIFIED LANDSCAPE PROS  

E X P O S U R E  T O  3 , 1 0 0
LANDSCAPE ONTARIO MAGAZINE SUBSCRIBERS

—
V I S I B I L I T Y  I N  LO ’ S  E N E W S  B L A S T S  TO   

4 , 9 3 3  S U B S C R I B E R S
E V E R Y  W E E K


